EVALUATION OF WEB SITES

1. Who is the author and/or sponsoring body?

   Is it someone who has a reputation? Can you tell by their credentials or background that they know what they are talking about? Is the sponsor a non-profit organization? A business? [and why might that make a difference?] [Caveat: “some people who are running sites are trying to confuse you: www.amnesty-tunisia.org and www.amnesty.org/tunisia , for instance, carry opposing messages. Don’t forget that hackers can sometimes commandeer legitimate sites. It is also true that anybody with a little bit of money can get a .com, .org or .net site, so the suffix is in no way definitive.”]

2. Look at content. Does it seem accurate? Is it objective? Does it try and convince you of a particular point of view? Who is it aimed at – who is the audience?? Is it substantial – was it worth visiting the site?

3. When was it produced? Is there a date? [click on view, then page info to see when last updated, although it does not distinguish between small or substantial update]. Does the information seem current?

4. How is the site organized? Is it easy to find your way around? Does it take a long time to load? Are the graphics a necessary part of the site or are they just an attractive extra? Does it have banner advertising, and if so how does that impact how you view the site?

Evaluate two of the following sites, giving first the proper citation.

http://www.hbp.usm.my/wburhan/
http://www.totemweb.com/
http://terraserver.microsoft.com/
Quotes above taken from 
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